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DESIGNING COMFORT THAT LASTS

Comfort is rarely
something we hotice
immediatelu.

More often, it's something
we feel over time - in the
way a space supports our
routines without
demanding attention

As seasons shift, many
people begin to reassess
their homes. Not because
something feels wrong, but
because their needs have
quietly changed. Light
behaves differently.
Schedules evolve. The way
wWe use our spaces adapts.

At LUME Home, this awareness
shaped our latest project. We

didn't set out to redesign homes
entirely. Instead, we focused on

understanding how subtle
changes can significantly

improve how a space feels day

after day

We observed a growing
desire for interiors that feel
calmer and more grounded.
Spaces that allow people to
slow down, focus, and
recharge - without feeling
overly styled or visually
busy.

This project began with one guiding principle: comfort should never feel forced. It should be built
thoughtfully into materials, propertions, and everyday function.

Rather than asking how o room should look, we asked how it should support the people living in it
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AND TEXTURE

Material choice became central to this
process. We explored natural fabrics, soft
finishes, and textures that regulate
temperature and sound, creating an
environment that feels bolanced
throughout the day.

We paid close attention to how surfaces
feel when touched repeatedly, how
fabrics age over time, and how colours
behave in different lighting conditions.

Each item in the collection was designed
to Iintegrate seamlessly into existing
spaces. Mothing was meant to dominate

DESIGNING BEYOND a room or define it entirely. Instead, each
TRENDS piece plays a supporting role.

We intentionaolly awvoided wend-driven
design. While trends offer inspiration, they
often prioritise novelty over longevity. Our
focus was on creating pieces that remain
relevant through chonging tastes and
S8050Ns.

Comfort, we realised, is closely tied to
familiarity. The more naturally something fits
into daily life, the more comfortable it
becomes.

This collection reflects that understanding -
priaritising -ease, adaptability, and quiet
confidence.

THE EMOTIONAL SIDE OF DESIGN

We also considered how homes function emotionally. A comfortable space doesn't just
support physical routines; it supports mental clarity and emotional balance.

By reducing visual noise and unnecessary complexity, we aimed to create an
atmosphere that feels restorative rather than demanding.

This project is not about transformation through excess. It's obout thoughtful
refinement - choosing fewer things, but choosing them well.

A CLOSING THOUGHT

A well-designed home doesn't impress at first glance. It reveals its value gradually, through
use, familiarity, and comfort over time.

That's what we believe lasting design should do.

Warm regards,
LUME Home
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